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Recommended Web Sites

This list represents a selection of links from the Search Portfolio,
Workingfaster.com's enterprise search portal of the top 100 starting points for
Internet searching. A partial collection of resources can be found at Search
Portfolio LITE (www.searchportfolio.com)

Search Engines
Google
www.google.com

Usefor: known web sites; pieces of the puzzle; needle-in-a-haystack searches
Consider phrase searching with quotation marks for improved results on known items.

Subject Starters

Librarians Index to the Internet
www.lii.org

Geared for apublic library clientele, slightly California-centric

BUBL Link 5:15
www.bubl.ac.uk/link

The British version of LII. Up to 15 top starting points on hundreds of topics. Good for
finding research-level starters.

Infomine
infomine.ucr.edu

From UC-Riverside, with annotations and catal oguing using L C subject headings. Designed
to support local courses, so some topics may be thinly covered.

Quick Fact Lookup

DeskRef

www.rcls.org/deskref

From the Ramapo Catstill Public Library, a catalogue of over 800 links to free sources of
quick facts, definition, maps and more.

Finding People
Telephone Directories on the Web
www.teldir.com

Excellent listing of over 400 free white/yellow pages from around the world.

Pacific Information Sources Search Systems
www.pac-info.com

An amazing and infuriating collection of over 6000 public record databases on the web.

Organized geographically, avoid searching by keyword, take the time to browse instead for
weirdly-titled databases.
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Planning Topical Research

From buying a car to writing a PhD thesis, every research event has the same four stages:

Gather sources of information for later review. No deep reading
1. Gather .
at this stage
2 Select Reviewing of gathered information sourcesto select the best
' choices. Additional reading at this stage
3. Process Full reading and synthesis of selected information sources
4. Communicate Communicating results of research to others.

How to Gather Internet Information

When you find aweb site during the gathering stage, you need a place to temporarily store the
link in order to return to it for additional examination during the selection stage.

At alater date, you can return to the folder, double-click on the link, and re-open the link
automatically in your browser.

Plan a topical research project

1. Preparatory Work:: create atemporary folder on your desktop. Position
your browser window so that you can see both the folder and your browser.

2. Consider thelikely types of material that could support the topic. (e.g.
books, journal articles, expert opinions, government reports, statistics,
brochures

3. ldentify web starting points that could lead to these types of materials.

4. One by one, explore each resource you have selected to find relevant
information.

5. When you identify a promising link, drag the link from your browser into
your temporary folder and continue your search.

6. When you have exhausted your list of web sources, review your temporary

folder contents and select the best resources for your topic. Discard any
links that are no longer required.

7. Supplement your web research with other research tools— library visits,
phone calls and emails to others who can help.



Ssrch Hanning Workshedt

(Additional copies are availablein PDF format at www.workingfaster.com in the FREEBIES section.)

Question: What am I trying to find out?

Classify the type of question

r Quick fact r Topical search ~ r Known web site r Distinctive name or
needle-in-a-haystack

v v v v

Quick Fact Lookup Subject Starters Search Engines Search Engines

Develop a keyword search strategy

Concept 1 Concept 2 Concept 3

and/or and/or

Keep It Simple Searching™ Tip:
Try multiple keywords or phrases in search engines; use single keywords
in subject starters

Assess the results
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Tips and Tricks for Faster Smarter Searching

1.

Use avariety of search tools to assemble your information resources. You
will always get better results by using more tools and spending lesstime
drillinginasingletool.

Avoid getting "lost" on the web with multiple browser windows. While looking
at apage that has several possible “tangent” linksthat may be useful, use
your right mouse button to open each tangent link in a new window. This
prevents you from losing your index page. Y ou explore each tangent in its
own window, then close the window to return to your index page.

With the exception of true search engines, avoid using the keyword-input
box if browsing options are available. Browsing eliminates the multiple
potential problems caused by keyword searching errors, such as spelling,
typos, truncation, and word selection errors.

If you absolutely must use the search box, try to keep your search to one
general word. Add wordsonly if your search results are too large.

Write stuff down before you start searching. Use the Search Planning
Worksheet to consider the TY PES of resources that might answer the
guestion, then make alist of three or four possible starting pointsto try.

Try to control your urge to read while gathering information. Read just
enough to identify the resource as useful, then drop a shortcut for the site
into afolder on your desktop. When you think that you have enough,
revisit your shortcuts, read alittle more thoroughly, and eliminate unwanted
resources.

Tips and Tricks for Faster Smarter Internet Teaching

1.

2.

Simplify concepts.

Teach rules. Teach exceptions only after the rules are thoroughly |earned.
Teach the benefits of browsing and the limitations of search engines.
Prepare brief handouts.

Y ou can make approximately 2-3 key pointsin a 50 minute hands-on
session. Choose those pointswisely.

Spend your time creating great examples that prove your point.
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